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Abstract

Communicating the need for climate change adaptation has been described as an urgent global and national challenge.
However, there is limited understanding of how to communicate this issue to people from low socioeconomic, urban groups
in developed nations. This paper discusses findings from an investigation into the challenges of communicating climate
change adaptation to such groups in Adelaide, Australia. Survey data collected from 110 participants living below the
poverty line in suburban Adelaide indicates that the media logic employed by state climate change adaptation planners
targeting this group may need reconsideration and that the present approaches used are in danger of having unintended
consequences. Amendments are required in part due to very low levels of trust in democratic institutions charged with
communicating climate change adaptation to society. The survey results also suggest that media consumption in this group
is largely confined to commercial television and Facebook and that seasonal factors may be an important consideration
when designing communications specifically for vulnerable groups in urban Adelaide.

Introduction

In January 2014, the population of Adelaide, Australia, experienced an extreme heatwave. On January 16, 2014, Adelaide
was declared the hottest city on Earth by the United Nations World Meteorological Organisation (Milman, 2014), and by the
end of the heatwave, 275 people had been admitted to hospitals with heat stress related conditions (Rice, Crouch, &
Nankervis, 2014). Heatwaves have killed more Australians than all other natural hazards combined (Middelmann, 2007) and
climate change has been attributed to an increase in heatwaves in Adelaide where they are becoming more frequent and
intense (Steffen, Hughes, & Perkins, 2014, p. 9).

The increase in frequency and intensity of heatwaves in Adelaide has resulted in academic investigations to identify who is
most at risk and how they can adapt to a changing climate. In particular, the National Climate Change Adaptation Research
Facility based at Griffith University in Queensland, has conducted extensive national research to see who in Australia is
most vulnerable to changing climatic conditions and why. The results of these investigations have shown that economic
disadvantage and people living with multiple vulnerabilities, (including sub-standard housing, low educational standards,
the aged, and people with existing health problems such as type 2 diabetes), are more vulnerable to the impacts of climate
change than those with good health, higher standards of housing and bigger incomes (Barnett et al., 2013; Hanson-Easey
et al., 2013; Loughnan, et al., 2013; Sevoyan et al., 2013). However, understanding about how vulnerable people can adapt
in urban centres is limited (Moser & Satterthwaite, 2008) as too is our knowledge of how to communicate climate change
adaptation to such groups in a developed nation (Dodman, 2013).

Consequently, communicating with vulnerable groups about the need to adapt has been described as an urgent and
challenging endeavour for communicators (Heinrichs, 2010; Moser, 2014). Although the study of climate change
communications has been described as ‘somewhat of a booming industry’ (Nerlich & Brown, 2010), there has been no
research utilising media theory to identify possible communicative responses by adaptation planners targeting vulnerable
people in Adelaide, nor elsewhere in Australian cities with large concentrations of people from low socioeconomic
backgrounds (Barnett et al., 2013). This article presents findings from a survey that is part of mixed method research that
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investigates mediatization theory and its utility in the design of holistic adaptation communications that target such groups
in Adelaide. Drawing from Hepp, Hjarvard and Lundby, the research examines media-centred holistic approaches to
communications and the “interplay between media, communications, culture, and society in different sectors of culture and
society” (Hepp, Hjarvard, & Lundby, 2015, p. 315). There is no space in this paper to discuss the project in its entirety.
Instead, we provide a brief background to it, and then focus on the method used for survey design; discussion of the
findings focuses on the survey component of the research. Due to the rudimentary nature of current studies of climate
change adaptation communications with low socioeconomic groups in Adelaide, and other Australian cities, this paper
discusses survey findings relating to levels of trust in the democratic institutions charged with communicating adaptation,
media consumption habits, preferences and patterns.

Results suggest that adaptation planners may find it very difficult to communicate successfully with people from vulnerable,
low socioeconomic groups in Adelaide about climate change adaptation. Analysis suggests that existing efforts to
communicate adaptation are not, and may not help vulnerable people adapt to climate change. This is in part, due to very
low levels of trust in the democratic institutions charged with helping them adapt to climate change. An approach based on
a seasonal use of media could provide democratic institutions with an opportunity to communicate with vulnerable groups
and help them adapt in the long-term to the impacts of a changing climate in Adelaide.

Background to the project

The media landscape has never been so vibrant, with a plethora of sources for people to consume. This is primarily due to
the internet which has fundamentally changed the media landscape. In addition to traditional media, there appears to be a
limitless supply of opportunities for information to be disseminated either at a broad level or more targeted at niche
interests through blogs, Facebook, YouTube, Twitter and other online sources (Deacon & Stanyer, 2014; Nie & Ahmad,
2014). Couldry and Markham (2006, p. 256) argue that this expansion could result in an “intense interlinking” of media
between the old and new and that people would increasingly adapt their consumption to suit their particular interests. With
that diversity in mind, the overarching research project asks how the key democratic institutions are communicating climate
change adaptation in Adelaide and questions whether their approaches will help people from vulnerable groups in Adelaide
adapt to climate change over the long-term.

Wider research is ongoing that explains the impact the expansion in media sources is having on society, and mediatization
theory is increasingly being utilised to analyse its reach and influence. This has included conducting mediatization research
in the world of sport (Frandsen, 2015), political science (Moffitt & Tormey, 2014), religious studies (Morgan, 2011) and
commerce (Rawolle, 2005). However, to date, mediatization theory has not been used in the context of describing how
democratic institutions interact with the media over the long-term to help people from vulnerable backgrounds in Adelaide
(or elsewhere) learn about the need to adapt to climate change. Evidence from other climate change adaptation research
conducted in South Australia suggests that the interactions have not been reaching vulnerable groups; Sevoyan et al.
(2013, p. 3) conclude that ‘existing sources of information to help people adapt to climate change were largely not effective
in getting through to disadvantaged groups’ in Adelaide, and South Australia more generally.

Therefore, this project aims to contribute to the area of media and communications research in climate vulnerable low
socioeconomic groups in Adelaide and more broadly in other urban areas which share similar demographics. To do so, the
project has obtained information from such people directly about their media and communication consumption habits and
use patterns. There is minimal data available in the existing literature that explores in any detail information from such
people about media consumption, viewing and listening patterns. There is no data on the use of new media such as
Facebook or Twitter to access information about climate change adaptation. Also, there is limited information that shows
how democratic institutions responsible for communicating climate change adaptation in Adelaide are targeting specific
groups in society. With such limited information available, it is hard to determine if mediated messages produced by
institutions charged with communicating adaptation are having any impact on vulnerable groups.

This project therefore aims to contribute to an understanding of whether mediated messages are having an impact, and if
so, how. This is because the climate is not predicted to simply change and then stabilise into a new manageable form.
Change will be ongoing, the need to adapt will be continual and people from low socioeconomic groups are predicted to
bear the brunt, even in developed nations, in the decades ahead (Intergovernmental Panel on Climate Change (WGII),
2014).

Method

Mixed method research was adopted for the overarching project. Empirical data was required to help build knowledge of
media consumption habits and patterns of use by people from low socioeconomic, vulnerable groups in Adelaide.
Qualitative data was needed to construct a picture of why democratic institutions charged with communicating climate
change adaptation have selected the methods that they have. To understand that logic, semi structured interviews were
conducted with professionals who work in, or who would be expected to have knowledge of, the climate change adaptation
communication field. There is no space in this paper to discuss the interview data in detail or to how that information
collected for the empirical survey contrasts with the responses provided by the interviewees. However, the method for the
overarching project has been mentioned in this paper because one area of the findings from that data set is raised below in
the discussion section headed ‘A communicative disjuncture’ of this paper.

Consequently, for this paper, only the application and results of the survey are described in detail. A survey was selected
as the appropriate research tool because of its utility in collecting broad information about a particular topic from a select
target group (Clough & Nutbrown, 2002). Surveys have a longstanding tradition in media research studies because they are
a useful tool for collecting large amounts of data in a relatively short amount of time (Anderson, 2012; Berger, 2014; Clough
& Nutbrown, 2002).

Adelaide was selected as the location for the survey because it is one of the hottest cities in the ‘driest state in the driest
habited continent in the world’ (Bawden, 2009, p. 8). Adelaide is also recognised as being home to large concentrations of
people living in economic disadvantage who are vulnerable to extreme heat and the impacts of a changing climate (Barnett



et al., 2013; Hansen et al., 2008; Hansen et al., 2015). This is especially the case in the northern and southern suburbs of
Adelaide (Sevoyan et al., 2013). For our research, we therefore focused on conducting the survey in those climate-
vulnerable areas of Adelaide and participants were selected based on their level of economic disadvantage.

Selection of participants was based on methods used in two previous climate change adaptation studies conducted in
Adelaide. The first was Sevoyan et al. (2013, p.1) who studied the “relationship between climate change impact and social
disadvantage”. In that report conducted for the National Climate Change Adaptation Research Facility (NCCARF), the
authors utilised the 2011 Australian Bureau of Statistics (ABS) census data to measure social exclusion and described low
income households as those with an income of less than $600 per week. In a second NCCARF study, Barnett et al. (2013)
conducted a climate change vulnerability assessment of people living in social housing in Adelaide, Melbourne, Brisbane
and Sydney. They classified vulnerable people in their study as earning between $1-399 per week. Adelaide was found to
have the highest concentration of the four cities studied of those in that income bracket living in the north-western and
southern suburbs (they found Adelaide had 28 percent, Brisbane 22 percent, Sydney 23 percent and Melbourne 24 percent
of all households had incomes between $1-399 per week in the Census Collection Districts as of 2006). We do not suggest
that people living with economic disadvantage are the only people in society susceptible to the impacts of climate change.
However, the two research papers described above show that those in Adelaide most vulnerable to the impacts of climate
change will be living with economic disadvantage and are less likely to have the economic resilience to be able to fund
responses such as turning on air conditioners during periods of extreme summer heat.

Therefore, we selected participants if they self-identified as living below the poverty line. This builds on the methods used
in the two previous studies conducted in Adelaide and targets people who are likely to be living in sub-standard housing,
(or have no home at all) and have limited economic scope to protect themselves or their families from extreme heat events.
The Melbourne Institute of Applied Economic and Social Research (MIAESR) publishes quarterly reports which describe
income levels based against household characteristics to establish if a person is living below the poverty line. We drew
from the December 2014 MIAESR data and Table 1 shows the statistics used at the time of the survey to select
participants.

Income Unit Including Housing $ per
week

Head in workforce

Couple 673.82

Couple plus 2 946.11

Single person 503.71

Single parent plus 2 782.72

Head not in workforce

Couple 578.55

Couple plus 2 850.84

Single person 408.44

Single person plus 2 687.44

Table 1: Poverty Lines Australia: December Quarter

(Melbourne Institute of Applied Economics, 2013).

Data collection points were established at key social locations in Elizabeth, Salisbury and Port Adelaide in the northern
suburbs of Adelaide. In the south, Noarlunga and Christies Beach were selected. Map 1 highlights the approximate location
of these suburbs in relation to central Adelaide. Potential participants were randomly approached at these locations and, if
they self-identified with the characteristics outlined in the sample selection tool above, were invited to participate.



Map 1: A Google Heat Map showing the approximate location of data collection points in suburban Adelaide.

The survey consisted of 42 questions that extrapolated data about awareness levels of climate change and adaptation,
media consumption habits, trust levels in the societal institutions that are or will in the future play a role in helping people
adapt to climate change and preferred choice of media sources for information about climate change adaptation. Questions
were also asked about the level of awareness that participants had in state and local government climate change
adaptation planning endeavours. Questions were a mix of Likert scales, open ended and multiple choice. The survey was
administered on an iPad by the first author of this paper at the data collection points described above. The data was
entered offline into Survey Gizmo and the empirical analysis was conducted with that software.

Although the process of data collection was challenging (it is emotionally challenging to be asked if one is living below the
poverty line, and to ask the question) a total of 110 people agreed to participate in the survey which was conducted over
two time periods; the first in the height of summer between the days of February 18 to March 2, 2015; the second in mid-
winter from July 27 to July 31, 2015. After the first round of analysis, ten results were excluded from further analysis in an
effort to ensure the results were as reflective of the target communities as possible. The analysis of the postcode data
showed that ten of the participants were not living in the target areas. Therefore, in an effort to be thorough, those
responses were removed to make sure the results were a good record of respondents who are living in the target
communities of this study.

Analysis of the survey resulted in four key findings and the following section presents those results.

Finding 1: A notsobooming industry

As described above, a key objective of the survey was to uncover awareness levels of climate change adaptation and
media consumptive behaviour within the target group. As Boykoff (2014) notes, we are operating in a ‘dynamic period’ in
the evolution of the climate change communication field which is having a profound impact on the development of
adaptation communications theory. The communication of the science of climate change and the need for emission
mitigation has been the focus of many studies that examine the interface between science, disaster and risk
communications, public opinion formation theory, policy development, framing, campaign analysis and media analysis to
name a few (Bostrom, Böhm, & O’Connor, 2013; Boykoff & Boykoff, 2007; Byer, 2009; Catapano, 2001;
Chongkolrattanaporn, 2013; Harvey et al., 2012; Moser, 2010; Solomon et al., 2012; Weingart, Engles, & Pansegrau, 2000).
These studies have resulted in the field being described ‘as something like a booming industry alongside more established
‘communication enterprises’, such as health, risk and science communication’ (Nerlich et al., 2010, p. 1).
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Similarly, the climate change adaptation communications field has become something like a booming industry with many
strategies, frameworks and theoretical concepts suggested as a way to communicate the issue (Agyeman et al., 2007;
Fünfgeld, 2012; Hanson-Easey et al., 2013; Heinrichs, 2010; Intergovernmental Panel on Climate Change, 2014;
Intergovernmental Panel on Climate Change (WGII), 2014; Moser, 2014; Ungar, 2007). Collectively, these authors suggest
that the principal theory of communicating adaptation should be consistent with that of communicating mitigation and the
science of climate change; which is to avoid using a frame of impending doom and be sparse with the information deficit
model (IDM) (Waschka & Torok, 2013). Researchers argue that adaptation should be presented in a way that localises the
issue into a context that target audiences can more easily relate to and that the messaging must present credible and
salient arguments with efficacious possibilities (Hanson-Easey et al., 2013; Intergovernmental Panel on Climate Change
(WGII), 2014; Moser, 2014; Moser & Dilling, 2007; Ungar, 2007).

Survey participants were questioned on the theoretical argument that communications should avoid the frame of impending
doom. This was done by asking how likely they would be to source further information about climate change adaptation
based on whether the framing was one of impending doom or presented with a more positive tone. Participants were read
two statements (imposing against positive) and based on what they heard, asked to rank on a scale of one-to-five (five
means they would seek more information urgently) how likely they were to react to that message and seek out further
information about climate change adaptation.

Statement 1 read:

Adapting to climate change will create a more liveable community where you and your family will be
happy, healthy and safe reducing the impacts of climate change.

Statement 2 read:

Climate change is predicted to have a big impact on people from low socioeconomic areas. People
could suffer serious illness or even death unless people take urgent action to adapt to these
changes.

Results shows that the more imposing frame yielded a slightly stronger response than that framed in more positive tones. It
was found that 51.5 percent of people who ranked a score of 3 for the more negative framed statement, compared with
40.4 percent for the more positive framing.

However, although participants indicated a willingness to source further information about climate change adaptation, this
sample had limited knowledge of it as a concept. Only 9.9 percent of respondents had knowledge of adaptation as a
component of the climate change debate. This is compared to 99 percent saying they had heard of climate change itself.
From a localised perspective, this finding is extremely important because South Australia is described as a leader in the
adaptation planning process. South Australia has a national award-winning climate change adaptation plan in the
implementation phase (Government of South Australia, 2012), but those surveyed had no knowledge that their state
government is perceived as leading the way in the field. Further, the City of Onkaparinga (a local government area where
participants were surveyed), also received a national award for their Resilient South planning process (City of Onkaparinga,
2014b) which is described as a ‘benchmark for local government response to climate change’ (City of Onkaparinga, 2014a).

Just two percent of respondents knew of the state plan and only three percent said they could identify other planning
processes such as the one developed by the City of Onkaparinga. However, when open ended responses are factored in, it
was evident that the participants were confusing adaptation plans with other specific climate change policy areas. For
example, one participant identified an adaptation plan as ‘the Clean Energy Supplement, I think’. Although the state
government concludes that communications will help ‘underpin successful adaptation responses’ (Government of South
Australia, 2012, p. 13), it appears that endeavours to inform a citizenry of the state and meso-level adaptation planning
processes have failed to penetrate the minds of vulnerable people in low socioeconomic areas of Adelaide.

Finding 2: Lack of trust

One possible reason for the lack of participant awareness about state and local plans, could be the very low levels of trust
that survey participants relayed when asked about the societal institutions charged with mediatizing adaptation. For
example, participants expressed extremely low levels of trust in the federal government. Very low levels of trust were also
identified in the state and local tiers of governments. Figures 1 to 3 present these findings.



Figure 1: Trust levels in local government

Figure 2: Trust levels in state government
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Figure 3: Trust levels in federal government

Other institutions participating in the process of adaptation policy development and implementation fared little better. For
example, Figure 4 shows that the State Emergency Service (SES) would only be trusted by 29 percent of respondents.
However, the participants did not seem to know what role the SES could play in climate change adaptation.

Figure 4: Trust levels in the State Emergency Service

This finding is consistent with participant trust levels in non-government organisations (NGOs) (Figure 5) who were not
considered to be particularly trustworthy either. However, as with the SES, participants do not really understand the role
that NGOs could play in climate change adaptation.
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Figure 5: Trust levels in NGOs

Finding 3: Consistent consumption habits in the traditional and new media

While participants showed very little engagement with the institutions charged with communicating climate change
adaptation, they were much more engaged with media as a source of information. Participants had highly consistent media
consumption habits in traditional and new media sources. 76 percent of the participants said they obtained information
from free-to-air Channel 7 (Ch 7) and the preferred viewing time for 85 percent of respondents was between 4pm and 9pm.
Figure 6 shows the television channels the respondents say they regularly watch to source information.

Figure 6: Television sources of information

When asked about news and current affairs, participant consumption habits were reflected in the channels that they
regularly sourced information from. Figure 7 below shows that commercial news and current affair sources are by far the
most popular and those in the sample indicated they are engaging with news and current affairs on a regular basis. This
point is reflected below in the discussion.
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Figure 7: News and current affairs viewing habits

Of equally high consistency was the preferred choice of online information sources. 83.7 percent of participants said they
regularly went online to source information and of those, 84.5 percent said Facebook was their preferred information
access point. Figure 8 shows the types of online sources used by the participants to source information. From the “Other”
category, the most popular sources of information were YouTube (14 percent) and the Google search engine (9 percent).

Figure 8: Preferred online sources of information

Respondents were also asked about their interaction with other information sources including with radio and print media.
59.2 percent of respondents said they do not listen to the radio. Figure 9 shows newspaper consumption habits, with 63.6
percent of participants saying they never read a newspaper (hard copy). Only four percent said they read one daily.
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Figure 9: Newspaper consumption habits

When asked about preferred sources of information for climate change adaptation, participant choices mirrored media
consumption habits. Figure 10 below shows the preferred sources, with 81 percent saying television and 60 percent
Facebook being their preferred information sources. Only 10 percent said they were not interested in being communicated
with about climate change adaptation.

Figure 10: Preferred information sources for information about climate change adaptation

Finding 4: Seasonality matters

When asked about whether climate change adaptation was considered an emergency issue for people from low
socioeconomic backgrounds to respond to, results show less consistency than for answers about media consumption
habits and preferences. Collectively, 65.3 percent of participants agreed with the statement that climate change adaptation
is an emergency for vulnerable groups. However, this is only half the story. As mentioned above, the survey was conducted
during two contrasting times of the year. The first part of the survey was conducted in the height of summer and the second
in mid-winter. Results show that from a seasonality perspective, the sample displayed a significant variation in their stated
level of concern over their need to adapt to climate change.
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During the first data collection period, the days were long and at times stifling hot. On some days, the survey was
conducted in temperatures at or above 40°C in semi-heatwave conditions (which in Adelaide is defined as five consecutive
days over 35° or three over 40°). Figure 11 below shows that of those surveyed in that weather, 73 percent of respondents
viewed adapting to climate change as an emergency for people from low socioeconomic backgrounds.

Figure 11: Respondents who viewed adapting to climate change as an emergency during data collection phase one
between February 18 and March 2, 2015.

In contrast, the second data collection period was during the winter in July with temperatures in the low-to-mid teens. In
those more comfortable conditions, Figure 12 shows that only 54 percent of respondents viewed climate change adaptation
as an emergency.

Figure 12: Respondents who viewed adapting to climate change as an emergency during data collection phase two between July 27 and July
31, 2015.

Discussion

A communicative disjuncture?

Cumulatively, the survey results presented here pose a climate change adaptation communicative disjuncture in Adelaide.
The media logic implemented by the state government for their award-winning adaptation plan was to delegate
responsibility to a local government level (Government of South Australia, 2012). By doing so, it could be argued that the
state government is saying that they are not the most effective source of communication about adaptation to South
Australians, but on the other hand, moving the issue into the hands of another tier of government may not be the most
appropriate solution for lower socio-economic groups in Adelaide.
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Each local government area has been charged by the state government with producing a plan addressing adaptation issues
at a meso-level. Given the people likely to be the most vulnerable to the impacts of climate change in Adelaide will share
similar characteristics to those who participated in the survey, this could be constructed as a communicative
miscalculation. Survey results suggest that with such little trust in institutions, the likelihood of this vulnerable sample
paying attention to media from such sources is low. We do not argue that just because this group shows no trust in
democratic institutions then the entire media logic is flawed. Instead, this paper argues that the miscalculation lies in the
fact that given such a clearly defined target audience is the most vulnerable to climate change impacts, alternative logics
could be factored in. The implementation of a one-size-fits-all media logic where institutions try and target communications
with as broad an audience as possible might mean that those most in need could miss out on important messaging
because they are not listening. This may mean that those who are not in need might hear the message, but those who are,
will not.

Therefore, results suggest that with such little trust in democratic institutions, the media interactions deployed with such
logic are likely to yield little social or cultural influence over time. There is also the possibility that the opposite might occur
with unintended negative consequences. Interactions could result in a negative feedback loop, where vulnerable citizens
might become immune to adaptation messaging if it is continually generated by un-trusted sources. Resolving the
communicative disjuncture described here constitutes an important part of future research when considering solutions to
the complex relationship issues identified in the survey.

A seasonal approach

Results show that seasonal impacts influenced and changed participant constructions of climate change adaptation. When
the pressure of extreme heat is reduced, climate change adaptation may be seen as less of an emergency. This implies that
any holistic approach to communicating adaptation to this group might have to exploit media norms and be conducted at
specific times of the year. Given the fact that “the media plays a powerful role in people’s lives by informing, raising
awareness and shaping public attitudes” (Wolfinger, 2015), institutions could consider utilising media to exploit extreme
weather events to connect with this group in Adelaide. However, as noted by Wolfinger (2015, p. 4), this will be no easy
task because:

… highly politicised issues are likely to reflect the ideas of dominant (powerful) groups in society,
leaving other (less powerful) groups at risk of stereotyping and devaluing by the media.

As climate change is a highly politicised issue, the impact of the dynamic described by Wolfinger could be that adaptation
media is avoided and institutions that could have influence over vulnerable groups refuse to engage with the media
regarding this issue.

A second theme raised in media studies and relevant to this discussion is that communicating through the media, targeting
such groups in society, is unlikely to yield results at any time. A discourse has persisted which says those who interact
primarily through the mass media, especially television, are likely to be a ‘passivised, individualistic, mindless mass
audience’ (Couldry, Livingstone, & Markham, 2010). The apathy described is based on the assumption that interactions
through the mass media have been destructive to democratic engagement between citizens and institutions (Lippmann,
1922; Putnam, 2000; Schudson, 2008; Whipple, 2004).

Therefore, based on the survey data presented here, the engagement with free-to-air mass media in the television could
indicate that this group are passivised and unlikely to respond to mediated messages about climate change adaptation.
However, from the data presented here, one can suggest that far from being a disengaged passivised audience, this sample
is engaging with social issues on a regular basis through media sources. A majority of this sample are tuning in regularly to
engage with current affairs and such interactions might have an influence on views, opinions and responses to social
issues. Such engagement may suggest that mass media could have power, reach and influence in this group of people.
Couldry and Markham (2006) said if ‘people are facing the other way, then no amount of skilled political communication will
reach them’ (Couldry & Markham 2006, p. 256). The data from this research suggests that although the participants are
vulnerable on multiple levels, they are still facing the right way and are engaging regularly with the media which provides a
justification for institutional engagement with such sources over time.

This point is demonstrated by one of the survey results above (see Finding 1) which indicates a willingness to seek further
information. Further, when this group is informed through messaging and presented with information that climate change
adaptation is an issue that people from low socioeconomic backgrounds need to know about, there was a desire to find out
more. It could be argued that the mere act of conducting the survey had put the issue front and centre in the mind of a
participant in the way a marketer might use a push-poll to influence the views and opinions of an individual. However, it can
also be said that the fact that people from this grouping were prepared to stop when going about their daily affairs and
undertake a survey with a complete stranger about climate change adaptation could imply a willingness to respond to
mediated messages. Further research about how to frame adaptation with this vulnerable group is required.

Conclusion

This paper suggests that due to low levels of trust in democratic institutions, people who are vulnerable to the impacts of
climate change may be difficult to communicate with about climate change adaptation. This is compounded by the media
logic used by democratic institutions to engage with people in Adelaide, (and South Australia more broadly), which could
have unintended consequences. Our data analysis suggests that the existing efforts to communicate adaptation are unlikely
to be helping those most vulnerable to the impacts of climate change learn about adaptation. Results also suggest that far
from being disengaged, this group is paying attention to social issues on a regular basis. This engagement is occurring in
both the old and the new media and seasonal weather events could be exploited when communicating through the media
with this group. This paper has presented information about media and communication consumption habits that could be
used in future media and communication endeavours, and utilised to inform communication planning in relation to climate
change adaptation and vulnerable demographic groups in Australia and possibly other developed nations. Finally, the



authors suggest that other groups within society may also be impacted by the present media logic adopted by democratic
institutions charged with communicating adaptation. However, this is only a suggestion and further research would be
required to examine if this is, or is not, the case.
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